
www.foodpolitics.com 
 
@marionnestle 





Moscow	
			1995	





Norway 

Portugal 



     150 calories 

12-ounce	 20-ounce	 1	liter	

5/6 [~1] teaspoon sugars per ounce 



More of this 

Less of this 
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Obesity Fear Frenzy Grips Food Industry 
 
Why Coke's Creative Chief Esther Lee Isn't Alone in 
Fearing FTC, Critics 
 
 
 
 

"Our Achilles heel is the discussion 
about obesity…It's gone from a small, 
manageable U.S. issue to a huge global 
issue. It dilutes our marketing and 
works against it.  It's a huge, huge 
issue.“ 
 

              --Advertising Age, April 23, 2007 
 



“Some researchers, health advocates and dietary guidelines are 
suggesting that consumption of sugar-sweetened beverages…is a 
primary cause of increased obesity.” 

December 31, 2014 
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November 2015 
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     NY Times 3-13-13 

“…the very 
communities hit 
hardest by the 
obesity 
epidemic” 









Ninjas for Health 



Health  

§  $700,000 Academy of Nutrition and Dietetics*  

§  $2.9 million American Academy of Pediatrics*   

§  $3.5 million American Academy of Family Physicians* 
 
§  African-American 
§  Hispanic 
§  Athletic 
§  Youth 
§  University  
 

 
  
 

* 





“I want to help 
your company 
avoid the image of 
being a problem in 
people’s lives and 
back to being a 
company that 
brings important 
and fun things to 
them.” 

 --James Hill 



November 24, 2015 

“Dr. Applebaum and 
other Coke executives 
helped pick the 
group’s leaders, 
create its mission 
statement and design 
its website.”  



December 2, 2015 



Donations and 
sponsorships: 
Coca-Cola wants 
to publish 
payments to 
researchers 
 
  
 
 

December 4, 2015 



Editorial, New York Times, December 5, 2015 
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May 30, 2012 CAP 



NYC Public Health Initiatives 
 
§  Ban cigarettes in restaurants 
§  Ban trans-fats 
§  Require menu labeling 
§  Tax sodas 
§  Remove sodas from SNAP 
§  Cap “ban” soda sizes 
§  Put warning labels on high-salt foods 
 



2012 



 
§   Attack the science 
 
 
 



§   Defend self-regulation 



 
§  Attack the critic 
 
 



§  Social media 
§  Radio and TV ads   
§  Airplane banner 
§  Tee shirts  
§  Movie marquee ads 
 







Change in Total Volume of Carbonated Soft Drinks Consumed 
Between 2002 and 2007 

 

Global Trends 

Euromonitor. Global soft drinks: fınding value in carbonates. 
London: Euromonitor, 2008 
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Wall Street Journal 
June 27, 2012 2013 





Bangkok 
2015 

Allie Wist, photo 
 



$29 billion 
2010-2020 
 
“Targeting Africa’s growing 
middle class…” 







76% 





November	3,	2015	



Alejandro Calvillo 
El Poder del Consumidor 



November 24, 2015 

“After listening carefully to the 
concerns and information I received 
from our students, faculty and staff, 
I have decided not to move forward 
with the process of establishing a 
partnership with a beverage 
company.”  
            -- SF State president Les Wong  



Food Movement: Critique  
§  No real power 
§  Diffuse, competes for scarce resources 
§  Consumption, not systems change 
§  Elitist, perpetuates inequities 
§  Produces no lasting change 
 



Let’s give credit to the food movement for: 
 
§  Better food everywhere 
§  More farmers’ markets, CSAs 
§  More organic food 
§  More urban farms 
§  More young farmers 
§  Better school food 
§  “Cleaner” foods, products 
§  Less soda consumption 
§  More food studies programs  
 





Agriculture Policy 
§  Sustainability 
§  Organic 
§   Local 
§   Food safety 
§  The farm bill 
§   Farm workers 
 

Public Health Policy 
§  Neighborhood access 
§  Schools 
§  Safety net 
§  Marketing to kids 
§  Restaurant workers 
§  Taxes and size caps 
§  Campaign funding laws 
§  Wall Street 
§  Corporate accountability 




